Enrollment No: Exam Seat No:

C.U.SHAH UNIVERSITY
Winter Examination-2018

Subject Name: Public Relation & Advertising
Subject Code: 4AH01PRA1 Branch: B.A. (JMC)
Semester: 1 Date: 05/12/2018 Time: 02:30 To 05:30 Marks: 70

Instructions:
(1) Use of Programmable calculator & any other electronic instrument is prohibited.
(2) Instructions written on main answer book are strictly to be obeyed.
(3) Draw neat diagrams and figures (if necessary) at right places.
(4) Assume suitable data if needed.

Q-1 (A) Each of the following questions has four options. Choose the most appropriate
options from the given and write answer of it.

1.  Which set of characteristics most accurately describe PR?

a) Low cost, low credibility, high control
b) High cost, low credibility, high control

C) Low cost, high credibility, low control
d) High cost, high credibility, low control

2. Sponsorship is essentially a communications tool.

a) secondary b) primary c) territory d) tertiary
3. Compared to other marketing communications tools, PR is the

a) worst for generating trust & confidence
b) average for generating trust & confidence
c) best for generating trust & confidence

d) excellent at closing sales

4. The main purpose of advertising is
a) Communication b) Persuade c) Entertainment  d) None

5. Good companies always speaks first and performs later.
a) True b) false c) can’t say d) half true

6.  Communication always expects in feedback.
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a) Favourable respond b) creative respond c) unfavorable respond
Communication means
a) To share information b) To Talk c) To listen d) To be silent
Answer the following questions in one or two sentences:
How do you use social media to help your clients?
How would you go about finding relevant contacts and sources?
What is the main function of Chief editor?
Frame one slogan to add in advertise of selling of flight tickets.
What is online advertising?
What, according to you, is your ideal work environment?

Why do companies need public relations?

Attempt any four questions from Q-2 to Q-8

Q-2

Q-3

Q-5

Q-5

Q-6

Q-7

Q-8

(A)

(B)

What are the differences between public relations and advertising?

Write short notes on:
i) Merits and demerits of PR Consultancies i) Do’s and Don’ts of PR
What personality characteristics are most important to be successful in public relations?

Discuss with illustrations.

Prepare a good press release on Leaking of the competitive examination paper that
released last week.
Prepare a good catchy advertisement on increase a sale of Body Shampoo that is to be

printed in one of the famous newspapers.

Describe a PR crisis you had. How did you handle it? - Elaborate.

Prepare a good report on One of the Robbers’ Gang have been caught recently by CBI

using relevant data.

What is advertising? Discuss the different types of advertising and salient features of it.
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